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Objectives

Potential of Experience Design and Value 

Sensitive Design for the design of Privacy matters

• Objective 1: Introduction and Results of a

Guided Experience Design Method based on Psychological Needs in the Context of Privacy

• Objective 2: Exploring the Interdependance between Values and Psychological Needs in 

Design for Privacy 
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Designing User Experiences with Interactive Systems
Based on Psychological Needs and Values
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Psychological Needs

(Desmet and Fokkinga, 2020)

User Experience 

is an evaluative 

feeling –

EXPERIENCE –

during the 

interaction with a 

product.

This evaluation 

arises from 

fulfilling or 

frustrating basic 

human needs.

(Hassenzahl 2008)

User Values 

(Friedman et al. 2003)

Accountability, identity, calmness, environmental 

sustainability, ownership and property, human welfare, ..

Card Design: Veronica Hoth 2023



Guided Method for Experience Design
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Method Section 1 Method Section 2 Method Section 3

Assumptions and Context

• Privacy as a Value
• Explorative Study

• Cookie Banners as 
Application Context 
for Method

• Participants: Research 
and R&D, no background in UX, 
4 female, 5 male
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Method Section 1: Conceptualization
Step 1: Understanding Psychological Needs and Values
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Method Section 1 Method Section 2 Method Section 3

Assumptions and Context

• Privacy as a Value
• Explorative Study

• Cookie Banners as 
Application Context 
for Method

• Participants: Research 
and R&D, no background in UX, 
4 female, 5 male

• Aim: To understand the participants attitudes towards the concepts of 

psychological needs and values, whether and how they see the link between 

them

• Method: Object Presentation (Krüger and Minet 2021)



Method Section 1: Conceptualization
Step 2: Connecting Privacy with Psychological Needs
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Method Section 1 Method Section 2 Method Section 3

• Aim: Understanding the Connection between the Value of Privacy and 

individual Psychological Needs, Selection of the four most relevant Needs for 

the further Design Process 

• Method: Need Materials (Burmester et al. 2023) based on Needs Typology 

(Desmet and Fokking 2020), Active Listening
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Method Section 1: Conceptualization
Step 2: Connecting Privacy with Psychological Needs
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Diverse Perceptions of Needs: Situated Knowledges 

Quelle: http://www.yagopartal.com/



Method Section 2: Materialization
Step 1: Constructing Psychological Needs
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Method Section 1 Method Section 2 Method Section 3

• Aim: Materialize the abstract concept of individiual psychological needs in 

detail and embrace implicit knowledge

• Method: Needs Profiles (Krüger et al. 2017)



Method Section 2: Materialization
Step 1: Constructing Psychological Needs
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Method Section 1 Method Section 2 Method Section 3

• Aim: Exploring possible motivations, thoughts and feelings of user behavior 

originated in the specific, predefined psychological Needs

• Method: Needs Profiles (Krüger et al. 2017) and Needs Empathy Map (Krüger 

2022)



Insights and Take Aways

• Needs and Privacy

• People experience Privacy differently

• Psychological Needs influence the Users‘ Experience of Privacy Interactions and thus, should be recognized in Design 

Processes

• Psychological Need for Security might be obvious, but not the most interesting on when designing for an innovative solution and a 

positive experience

• Value(s) and Needs

• Value as context of interaction, broader perspective on life and motivations

• Needs appear to have a direct influence on interaction situation

• Interdependance between Needs and Values

• Guided Experience Design Method

• Promising method to design privacy interactions from a Human Perspective and sensitise designers for the abstract 

concepts of needs and values 

• Enables users and designers to effectively express their perspectives 

• Further studies and publications are planned 
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